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By Robert Antoniadis

We Have Plateaued
Here we are, the 21st most impacted 
County in the USA having lived 
through six months of life under 
COVID, can you believe it? 
Moving into the second half of 2020 
approaching Labor Day, Back To School, and Fall, with 
COVID 19 resurging, unemployment at over 17,000,000, 2nd 
Quarter GDP down 32.9%, a Recession due to a COVID 19 
induced forced lock down as a means to curtail the Pandemic, 
you might ask yourself how is this affecting Point Loma Real 
Estate?

In Point Loma, on a Year Over Year basis (Jan 1 – July 31, 
2020 vs 2019) we are still surprisingly ahead by +12% in the 
Number of SOLD transactions over Last Year in Point Loma 
(109 vs 97). 

As at July 31, the 2020 YTD Median Sales Price is up +6% 
to $1,200,000 from $1,130,000 July 2019 on a Year Over Year 
basis. 

As at July 31, the 2020 Median Days on Market this year 
is 12 Days, down +25% from 2019 which was 16 Days on 
Market on a Year Over Year basis. 

July 31 2020 Inventory of Single Family Detached Homes For 
Sale declined -18% to 40 units from 49 in 2019.

Selling on average just under 16 Homes per month this year 
compared to 14 Homes per month last year, the 2020 
Expected Market Time has declined -29% to 2 ½ Months 
from 2019 Expected Market Time of 3 ½ Months. 

The Median Home being a 3 Bedroom, 3 Bathroom 
Approximating 2,200 Square Feet built in 1951.

As at July 31, the 2020 Total YTD Dollars Transacted 
$165,000,000 (Jan 1 through to July 31, 2020) versus 
$129,000,000 (Jan 1 through to July 31, 2019) represents a 
+28% increase in Total Dollars transacted over Last Year on a 
Year over Year basis.

Analyzing just the Month Of July,  (July 1 - July 31, 2020) on 
a Year Over Year basis, the Number of Single Family 
Detached Homes  SOLD for the Month increased +38% 
to 18  compared to (July 1-July 31, 2019) which was 13. 

The 2020 July Median Sales Price decreased -17% to 
$1,262,500 from the July 2019 Median of $1,525,000 in 2019.
Interesting to note the July 2020 Median is up +3% over 
the February 2020 Median which was $1,229,000 
right before COVID-19.

Astonishing to see how far we have bounced up off from; 
the July 2020 Median is up +36% off of the May 2020 low of 
$928,000 which represented the nadir of home values due to 
Covid 19. 

Furthermore, the July 2020 Median surpasses the 2020 neck 
breaking growth trajectory of Jan & Feb earlier 
this Year The $28,000,000 Total Dollars 
transacted in the Month of July 2020 
increased +56% from the $18,000,000 
transacted in the Month of July 2019.

July 2020 Inventory of 40 units decreased -23% from 52 units the 
same time last year.

Covid 19 is losing its grip on Sellers 
as July Inventory is up over +30% 
from the depths of the virus back 
in March were inventory (Supply) 
was less than 30 units.

For the year, the number of homes SOLD in 2020 is averaging just 
under 16 Homes per Month.

This is pretty remarkable as we are almost at Pre Covid levels 
of Sales per Month, approximating 18-19 units back in the first 
quarter of this year. Astonishing, July Sales demonstrated a +157% 
increase in velocity from the depths of May of only 7 units just 
Two Months (60) days ago! 

The Expected Market Time which is arrived at by dividing 
Current Inventory of homes for sale (40) by Pending Sales Velocity 
the last thirty days (18), approximates 66 Days from the time you 
list your home for sale to the time an offer is accepted. We are 
currently still in a Seller’s Market and its associated Demand, Sales 
Velocity should propel us through to Labor Day.

The number of homes that Sellers received and accepted an offer 
that subsequently went Off Market declined -6% (17)(Pending 
Sales) in the Month of July 2020 and compared to (18) in  July 
2019. The bottom is behind us, namely March, April & May were 
the depths of COVID-19, a bottom we have lifted up off of. July 
2020 results of 17 Pending Sales represents a +143% increase over 
the April 2020 results of 7 Pending Sales.
 
The surging spike in Covid 19, the reinstating of restrictions that 
are dampening economic activity, and resulting in an increase in 
unemployment have manifested themselves by declining July 2020 
Pending  Home Sales Velocity to 17 Homes , which is -32% less 
than the June 2020 Home Pending sales Velocity of 25 units.
What this means I’m here ringing the Bell to say is we are hitting 
the Peak, running out of Runway, WE HAVE PLATEAUED. 

The month over month decline 
in sales velocity from June (25) 
units to July (17) units and resul-
tant plateau is further evidenced 

by a Median Sales Price that is no longer increasing in % terms. From 
June 2020 to July this year, the Median is essentially flat and plateaued at 
$1,260,000.

Coupled with the traditional end of the Summer Home Buying season 
after Labor Day, and School restarting albeit in many cases online, 
Demand; consisting of Buyers looking to purchase and Supply; Home 
Owners looking to Sell will further curtail. Units transacted will con-
tinue to decline although the ratio of Supply/Demand should remain 
fairly constant due to record low Interest rates which continue to fuel 
Demand even as we move into a traditional off season, namely Fall.

(Continued on p. 2)
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The V shaped recovery we have experienced in the months 
of May, June ,July has begun a leveling off as the multiplier 
effect of the macroeconomic carnage associated with rein-
stated restrictions, coupled with the traditional end of the 
Summer Home Buying Season will at best see a recovery 
from this point forward that will be very slow,  like turning 
a dial, resembling a J. 
Even with record unemployment, there are still 
120,000,000 employed. Point Loma Real Estate with its 
proximity to the Navy, (NIWC, North Island, Coronado, 
Miramar) has benefited greatly during the Pandemic. Se-
cure, solid stable jobs backed by the Department of De-
fense with record low interest rates approximating 3% are 
jet fuel motivating Department Of Defense Buyers. Since 
the Pandemic, I have firsthand experience with 7 SOLD 
transactions where the Buyers were employed by the 
Navy. Proximity to their employer Minimizing Commute 

Time, interest rates that make Home Ownership less expensive than renting, cur-
rent historically all-time low interest rates (3% vs 4.375 in Nov 2019) todays Buyers 
have approximately $100,000 of additional Purchasing Power for the same payment 
were the motivating factors. 
Even as we move beyond Labor Day into Fall, todays Buyers will not experience 
+30% reductions in Purchase Price/Sales Price. The reason being, in the depts of the 
great Recession 2009, there was +300% more, over 120 units of inventory / supply 
compared to the 40 units +/- that we have today.
What that said, if you have made the decision to sell, know that even as we move 
beyond Labor Day, COVID 19 is NOT suppressing Demand, Demand is very high, 
Supply is very low, the mix of that creates a Hot market where there are plenty of 
motivated Buyers at all price points ready to Buy TODAY. 

Robert Antoniadis
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Robert’s 2020 Home Sales  •  YEAR TO DATE

* Above data from 01/01/2020 - 08/01/2020
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by Susan Tompor

T he economic upheaval 
witnessed in 2020 could 
shake up things even more 

when it comes to 401(k) plans.
A small group of employers, 

including many in hard-hit industries 
such as retailing, already have 
ratcheted down or eliminated some 
matching 401(k) contributions for 
employees during the latest recession.

We saw these type of 401(k) 
adjustments during the Great 
Recession that ran from December 
2007 through June 2009. And some 
experts wonder whether we’re going to 
see widespread cuts this time around, 
as companies attempt to cope with 
continued economic uncertainties 
and restrictions associated with the 
social distancing rules in use to fight 
the spread of COVID-19.

FREEZING THE MATCH 
DURING ROUGH TIMES

Monroe-based La-Z-Boy, for 
example, announced in late March 
that it would freeze its 401(k) match. 
The move was among many, including 
furloughs and pay cuts, taken as part 
of the furniture company’s COVID-
19 action plan to preserve cash, ensure 
liquidity and contribute to a future 
ramp up in operations.

When will the matching money 
return? The company did not say 
when it would reinstate the 401(k) 
match, though it anticipates doing 
so when business conditions permit, 
said Kathy Liebmann, director 
of investor relations and corporate 
communications for La-Z-Boy.

OTHER EMPLOYERS HAVE 
MADE SIMILAR MOVES

Fiat Chrysler Automobiles 
trimmed some benefits in a cost-

cutting measure, too. FCA said it 
temporarily suspended its 5% 
matching contribution for salaried 
employees for three months beginning 
April 1. The automaker continues to 
make a 3% fixed contribution to the 
salaried employee 401(k) plan.

As the pandemic zapped travel 
plans, Marriott International told its 
associates the matching contribution 
for 2019 for the retirement savings 
plan, initially planned for early March, 
would be delayed until September.

About 12% of 816 employers 
surveyed by Willis Towers Watson, 
had cut their matching contributions 
to retirement plans as of the week 
of April 20 when the survey was 
done. All the respondents employ 12 
million people.

What’s perhaps more telling: 
Another 23% are either planning to 
or considering making similar moves 
sometime this year.

CUTS COULD BE TEMPORARY
Some of these moves, fortunately, 

may only be temporary at some 
companies. Fidelity Investments 
held a client webinar recently and 
discovered that 9.6% of the 302 
participating employers reported that 

they have reduced or suspended the 
match.

However, according to Fidelity, 
55% of the employers that reported 
limiting or cutting the match said 
they have active plans to reinstate the 
match in the future.

To be sure, many employers, 
including Ford Motor, have not 
suspended the 401(k) match that they 
currently offer.

Overall, the trend isn’t to cut 
matching contributions, even though 
some in the industry are reporting the 
freezing of 401(k) matches here and 
there, according to Dave Stinnett, 
head of strategic retirement consulting 
for Vanguard’s Institutional Investor 
Group.

“They are cutting back on 
employee benefits only as a last 
resort,” Stinnett said.

Vanguard has been focusing on 
an effort to provide more low-cost 
advice programs, such as its new 
Digital Advisor product, as part of 
401(k) plans. The automated service 
addresses helping younger consumers 
and others tackle a variety of financial 
planning challenges.

Given the expected volatility 
ahead on Wall Street, many expect 

that consumers may want some more 
advice on how to handle their money.

RETHINKING YOUR 
CONTRIBUTION

Many times, it makes perfect 
sense to contribute enough money 
into your 401(k) plan to capture 
every matching dollar offered by the 
company. Not surprisingly, people 
tend to save more when there’s an 
incentive.

And it could make a good deal 
of sense to continue saving money 
in your 401(k) plan even without 
matching contributions. You’re 
still getting a tax break upfront for 
traditional contributions as you’re 
able to set aside part of your pay 
before federal and state income taxes 
are withheld.

But if you’re dealing with high-cost 
credit card debt or mounting student 
loans, you might be better able to use 
some money you would have set aside 
for retirement savings toward paying 
down debt now, if you’re no longer 
getting a company match.

Basic budgeting may require you 
to make some adjustments, too, if 
you’re facing a pay cut or a temporary 
layoff or furlough.

“If your income is going down 
at the same time you’re losing your 
match, you may want to re-evaluate 
your contribution,” Melissa Joy, 
president of Pearl Planning, a wealth 
adviser in Dexter.

In general, though, she says 
contributing to a 401(k) remains a 
solid way to save for retirement. “The 
loss of a match only increases the 
need for maintaining or growing your 
personal savings rate,” Joy said.  n

©2020 Detroit Free Press
Distributed by Tribune Content 
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by Steve Rosen

I f wedding bells are about to 
be chiming, your child and 
future spouse have probably 

heard by now of the need to have a 
heart-to-heart talk about money and 
managing finances.

But here comes the hard part for 
many couples. How do you break the 
ice and get the conversation started, 
especially if one partner tends to shift 
the talk to last night’s ballgame or 
disappears and heads for the other 
room when money questions start 
flying?

Before the frustration level over 
what’s yours, mine and ours hits 
the breaking point, there are some 
questions that can serve as talking 
points to relieve the tension, plus 
other suggestions on how to handle 
the money topic.

Lucas Buci, a financial planner 
and principal at Aspyre Wealth 
Partners in Overland Park, Kansas, 
said a good strategy to break the ice 
is for couples to share their money 
history. It’s a less threatening way to 
get the conversation going, he said.

“Talk about money memories, 
what finances were like in your 
childhood household, and what 
lessons and values around money 
came from your parents,” Buci 

said. “These provide insights to 
your future spouse about how you 
see finances and can enhance the 
understanding and empathy needed 
to handle tough financial situations 
and decisions as a couple.”

For example, Buci said, share 
your biggest money success. What 
decisions did you make to achieve 
this success? Talk about your goals: 
Where do you want to be financially 
in three years, seven years and more? 
Why is it important to you?

“Define what each partner wants 
and values,” Buci said. This should 
lead to a conversation about what 
steps are needed to get there.

As we know, opposites attract, 
partners may have completely 
different money styles. Good 
communication will give a couple a 
better understanding of each one’s 
viewpoint.

Financial planner Jamie Bosse, 
also of Aspyre, suggests couples talk 
about what’s on their bucket lists as 

a way to get a conversation rolling, 
particularly on how to save for these 
experiences.

“If you listen to any financial 
podcasts or follow financial experts 
on Instagram,” Bosse said. “You 
could say ‘I heard something 
interesting today.’ Explain what it 
was then ask (your future spouse), 
‘How do you feel about that?’”

One partner could work on a 
household budget and show it to 
the significant other and ask for 
input, Bosse said. Or, create a joint 
net worth statement to get all the 
financial information out in the open 
so it can be shared.

As you are figuring out which 
accounts you are using to pay for 
wedding expenses, Bosse said you 
could naturally drift into some 
questions about the future, such as 
maintaining separate bank accounts, 
one joint account, or both.

Finally, if the wedding ceremony is 
many months off, income tax season 
is a good time to broach money topics 
together, said financial planner Sandi 
Weaver, a financial planner with 
Weaver Financial in Mission, Kansas. 
“Virtually everything ends up in the 
tax documents,” Weaver said.  n

©2020 Distributed by Tribune 
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by Susan Tompor

T he economic upheaval 
witnessed in 2020 could 
shake up things even more 

when it comes to 401(k) plans.
A small group of employers, 

including many in hard-hit industries 
such as retailing, already have 
ratcheted down or eliminated some 
matching 401(k) contributions for 
employees during the latest recession.

We saw these type of 401(k) 
adjustments during the Great 
Recession that ran from December 
2007 through June 2009. And some 
experts wonder whether we’re going to 
see widespread cuts this time around, 
as companies attempt to cope with 
continued economic uncertainties 
and restrictions associated with the 
social distancing rules in use to fight 
the spread of COVID-19.

FREEZING THE MATCH 
DURING ROUGH TIMES

Monroe-based La-Z-Boy, for 
example, announced in late March 
that it would freeze its 401(k) match. 
The move was among many, including 
furloughs and pay cuts, taken as part 
of the furniture company’s COVID-
19 action plan to preserve cash, ensure 
liquidity and contribute to a future 
ramp up in operations.

When will the matching money 
return? The company did not say 
when it would reinstate the 401(k) 
match, though it anticipates doing 
so when business conditions permit, 
said Kathy Liebmann, director 
of investor relations and corporate 
communications for La-Z-Boy.

OTHER EMPLOYERS HAVE 
MADE SIMILAR MOVES

Fiat Chrysler Automobiles 
trimmed some benefits in a cost-

cutting measure, too. FCA said it 
temporarily suspended its 5% 
matching contribution for salaried 
employees for three months beginning 
April 1. The automaker continues to 
make a 3% fixed contribution to the 
salaried employee 401(k) plan.

As the pandemic zapped travel 
plans, Marriott International told its 
associates the matching contribution 
for 2019 for the retirement savings 
plan, initially planned for early March, 
would be delayed until September.

About 12% of 816 employers 
surveyed by Willis Towers Watson, 
had cut their matching contributions 
to retirement plans as of the week 
of April 20 when the survey was 
done. All the respondents employ 12 
million people.

What’s perhaps more telling: 
Another 23% are either planning to 
or considering making similar moves 
sometime this year.

CUTS COULD BE TEMPORARY
Some of these moves, fortunately, 

may only be temporary at some 
companies. Fidelity Investments 
held a client webinar recently and 
discovered that 9.6% of the 302 
participating employers reported that 

they have reduced or suspended the 
match.

However, according to Fidelity, 
55% of the employers that reported 
limiting or cutting the match said 
they have active plans to reinstate the 
match in the future.

To be sure, many employers, 
including Ford Motor, have not 
suspended the 401(k) match that they 
currently offer.

Overall, the trend isn’t to cut 
matching contributions, even though 
some in the industry are reporting the 
freezing of 401(k) matches here and 
there, according to Dave Stinnett, 
head of strategic retirement consulting 
for Vanguard’s Institutional Investor 
Group.

“They are cutting back on 
employee benefits only as a last 
resort,” Stinnett said.

Vanguard has been focusing on 
an effort to provide more low-cost 
advice programs, such as its new 
Digital Advisor product, as part of 
401(k) plans. The automated service 
addresses helping younger consumers 
and others tackle a variety of financial 
planning challenges.

Given the expected volatility 
ahead on Wall Street, many expect 

that consumers may want some more 
advice on how to handle their money.

RETHINKING YOUR 
CONTRIBUTION

Many times, it makes perfect 
sense to contribute enough money 
into your 401(k) plan to capture 
every matching dollar offered by the 
company. Not surprisingly, people 
tend to save more when there’s an 
incentive.

And it could make a good deal 
of sense to continue saving money 
in your 401(k) plan even without 
matching contributions. You’re 
still getting a tax break upfront for 
traditional contributions as you’re 
able to set aside part of your pay 
before federal and state income taxes 
are withheld.

But if you’re dealing with high-cost 
credit card debt or mounting student 
loans, you might be better able to use 
some money you would have set aside 
for retirement savings toward paying 
down debt now, if you’re no longer 
getting a company match.

Basic budgeting may require you 
to make some adjustments, too, if 
you’re facing a pay cut or a temporary 
layoff or furlough.

“If your income is going down 
at the same time you’re losing your 
match, you may want to re-evaluate 
your contribution,” Melissa Joy, 
president of Pearl Planning, a wealth 
adviser in Dexter.

In general, though, she says 
contributing to a 401(k) remains a 
solid way to save for retirement. “The 
loss of a match only increases the 
need for maintaining or growing your 
personal savings rate,” Joy said.  n
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92106 7 Month Year Over Year Review 
01/01/2020 - 07/31/2020 over 01/01/2019 - 07/31/2019
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$ Total Market Volume 

$ Total Market Volume 

$1,200,000 from $1,130,000

$1,200,000 from $1,025,000

$165,000,000 from $129,000,000

$97,000,000 from $100,000,000

58% 

58% 

# Homes Sold Between $1M - $2M

# Homes Sold Between $1M - $2M

Accounts for 58% of the Activity

Accounts for 58% of the Activity

In the first 7 months of 2020: 109 total transactions from 97

In the first 7 months of 2020: 71 total transactions from 81

# Single Family Homes Sold

# Single Family Homes Sold

$

$

$165M

$129M

+28%

$97M

$100M

-3%

TOTAL$

TOTAL$

Data: Sandicor MLS Jan 1, 2019 - July 31, 2020.

92107 7 Month Year Over Year Review 
01/01/2020 - 07/25/2020 over 01/01/2019 - 07/25/2019



Once a Client...Forever a Friend.

# Homes Sold Between $1M - $2M

August Birthdays!

100DollarGuess.com Winners

From July’s Edition

Aug 2

Aug 10

Aug 13

Aug 14

Aug 16

Aug 19

Aug 21

Aug 25 

Aug 26

Aug 27

Jim Fogerty

Jennifer Bower

Blanca Brownlie

Martha McKinnon

Mary-Anne Fallon

Dana Nuanez

Kyle Kutzke

Lindy THomas

Laura O-Donnell

Jeff Jones

Ken ALbertson

Gianna Di Benedetto

Name the Sc
ulptor 

of the La P
laya 

Trail Markers...

Congratulations Sheryl C!

Rose Hanks

Historic Photo Credit: San Diego History Center.



by Katie Holdefehr

I f you want to get your 
front door summer-
ready but are also busy 

with lawn care and your 
new container garden, turn 
to these front door ideas. 
Starting with a thorough 
cleaning and working your 
way up to attention-grabbing 
planters, this mini front door 
makeover can be achieved in 
just one day and with one trip 
to your local garden center.

STEP 1: WASH THE DOOR
If you’re trying to tackle a 

one-day makeover, you likely 
don’t have time to repaint the 
door and wait for it to dry. 
But if you haven’t scrubbed 
your front door in several 
seasons, a thorough cleaning 
is enough to dramatically 
change the color of your door. 
You may realize that your 
white front door has actually 
turned a dingy shade of gray 
without you even noticing.

If there is a lot of debris, 
start by vacuuming or 
sweeping the door, especially 
around the base and near 
the corners where cobwebs 
collect. In a spray bottle, 
combine equal parts water 
and white vinegar (yes, 
vinegar really can clean almost 
everything). Spray the door 
and wipe with a clean cloth. 
If you have a glass window 
on your door, wipe it down 

with glass cleaner, spritzing 
the cloth rather than spraying 
directly on the window. 
While you’re at it, disinfect 
the doorknob—it’s a germy 
area of our homes that we 
often forget to sanitize.

STEP 2: SPRUCE UP 
YOUR DOORMAT

Adding a new doormat to 
your front door is the curb-
appeal equivalent of switching 
out your pillow covers: It 
provides a fresh new look, 
without having to spend a 
fortune. It’s also an easy spot 

to add color and a bit of 
personality in a place visitors 
are sure to notice. Check 
out the quirky, colorful 
options at World Market and 
Anthropologie, or pick up a 
classic monogrammed mat 
when you go to buy new 
house numbers and plants at 
your local home improvement 
store.

STEP 3: UPGRADE YOUR 
HOUSE NUMBERS

If you’ve been living in 
your house for many years, 
it’s likely you don’t even 

notice your house numbers 
anymore. Consider switching 
them out for pretty brass 
numbers or some modern 
steel ones. Choose a font 
and finish that matches 
your home’s style, whether 
that’s rustic or ultra-modern. 
If you have tarnished brass 
or lackluster stainless-steel 
house numbers, carefully 
remove them and polish 
them. Make a paste from 
a few tablespoons of white 
vinegar and equal parts salt 
and flour. Apply with a soft 
cloth, rinse and dry.

STEP 4: ADD AN 
IMPOSSIBLE-TO-KILL PLANT

We all add plants to our 
front stoops with the best of 
intentions: to make a good first 
impression. But if we don’t 
follow through with proper 
care and watering, those wilted 
flowers make a worse impression 
than no flowers at all. To avoid 
this scenario and make your 
chore list a little lighter, only 
add hardy plants that are suited 
to the conditions in your front 
yard. Consult a plant guide to 
help you find the right variety, 
whether you have a sunny, 
shady or drought-prone area.

To accomplish your 
makeover in one day, opt for a 
small container garden rather 
than planting in the ground. 
Depending upon how much 
space you have, set a large pot 
on one side of the door or 
flank both sides of the door 
for a symmetrical look.

STEP 5: CHOOSE A 
WILT-PROOF WREATH
While wreaths are more 

popular in the fall and winter 
months, there’s no reason 
you can’t show off some door 
decor this summer—just be 
sure to choose a heatproof 
style. Look for a dried or 
preserved wreath rather than a 
fresh wreath that will quickly 
wilt in the summer heat.  n

©2020 Meredith Corporation 
by Tribune Content Agency, LLC.
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by Kathryn Weber

hen you’re spending 
more time at home, 

a fire pit can help turn 
your backyard into an 

oasis: a spot to roast marshmallows, 
a focal-point flame that draws in 
friends and family, warmth on 
a cool evening. Here’s how to 
choose the perfect fire pit for your 
backyard.

1. DECIDE IF YOU WANT 
PORTABLE OR PERMANENT
The easiest option is an off-

the-shelf model (usually a round, 
metal container with a dome lid), 
which typically costs less than 
$200. Other movable, easy-setup 
choices include a chiminea (like a 
freestanding fireplace) and a fire 
table, which incorporates a fire 
feature in the center of a dining or 
coffee table.

For more permanence (plus 
more work and expense), you can 
install an above-ground unit or 
in-ground pit of brick or stone. 
Expect to pay several hundred 
dollars for a DIY version and several 
thousand dollars for a contractor-
installed pit.

2. CHOOSE BETWEEN 
WOOD AND GAS

As when you choose a grill, 
the type of fuel you use comes 
down to personal preference and 
convenience. The pros for a wood-
burning fire feature include the 
look, smell and warmth, plus more 
versatility for cooking. The cons: 
You’ll need a supply of dry wood, 
a place to store that supply, and 
someone to keep the fire going.

A pit fueled by propane lights 
easily and you won’t have to clean 
up messy ashes, but it won’t give 
off as much heat as wood-burning 
models and you have to deal 
with replacing empty tanks. The 
propane tank is either integrated 
into the design of the pit or must 

be hooked up on the outside. If 
you don’t want an exterior tank 
visible, you’ll have to find a way 
to hide it. One option: a cover 
(essentially a box with a lid and a 
hole for the tank hose) that doubles 
as a side table.

Natural gas is convenient for 

permanent fire features; have a pro 
install a gas line from the house and 
you can flip a switch or use a key to 
turn on the gas.

3. CONSIDER COOKING 
ACCESSORIES

S’mores and hot dogs on sticks 

are at least half the reason to have 
a fire pit, right? But you don’t 
have to stop there. Some units 
are also designed for cooking, 
and even come with accessories 
such as a grill grate or rotisserie 
spit, If you do a lot of outdoor 
entertaining, a cooking model can 
make your fire pit an all-purpose, 
all-summer party spot. (We won’t 
tell the grill.)

4. MAKE SURE IT’S ALLOWED
The fact that you can buy a fire 

pit locally doesn’t mean it meets 
local codes. Rules differ by city 
and even by season. Some cities 
restrict fuel type and purpose 
(cooking might be allowed, but 
not recreational fires), as well as 
proximity to existing structures 
and property lines. Bottom line: 
Do your local homework before 
you buy that pit and light the fire.

5. CHECK IF IT AFFECTS 
YOUR INSURANCE

Because of the potential 
hazard to nearby structures and 
trees (especially if you live in an 
area that’s prone to wildfires), 
a fire feature could increase 
the cost of your homeowner’s 
insurance. Talk to an insurance 
agent about your plans. Ask 
about liability limits to make 
sure your policy also covers the 
house next door.  n

©2020 Kathryn Weber 
Distributed by Tribune Content 

Agency, LLC.
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5 EASY STEPS 
TO SPRUCING UP YOUR FRONT DOOR IN ONE DAY
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to Sprucing Up your 

Front Door Way in 1 Day



CLASSIC CAESAR SALAD

CROUTONS:

CAESAR DRESSING:

CHERRY TOMATO GARNISH:

THE SALAD:

INGREDIENTS

• 1/4 cup fresh 
lemon juice strained

• 1 pasteurized cage-free egg yolk
• 1 clove garlic, grated
• 3 anchovy fillets
• 1 teaspoon dry mustard powder
• 1 teaspoon Worcestershire 

sauce
• Kosher salt
• Freshly ground black pepper
• 1 tablespoon sherry vinegar
• 1 cup mild-tasting 

extra-virgin olive oil
• 1 tablespoon honey

• About 2 dozen cherry 
tomatoes, cut in halves

• Sherry vinegar

• 2 tablespoons chopped fresh 
basil or other fresh herbs

• 3 hearts romaine lettuce, 
leaves separated and chilled

• 1 cup freshly grated Parmesan 
cheese

• Kosher salt
• Freshly ground black pepper
• Hardboiled egg, sliced (optional)
• Grilled Chicken, sliced (optional)

• 1 small French or sourdough 
baguette, cut diagonally into 
slices 1/2 inch thick

• Extra-virgin olive oil
• 1 tablespoon chopped 

fresh thyme

First, make the croutons. Preheat the oven to 
375 F . Put the slices of bread on a baking sheet. 
Drizzle lightly but evenly with olive oil and sprinkle 
with thyme. Bake until deep golden-brown, 10 to 
15 minutes.

Meanwhile, make the dressing. In a glass measuring 
cup or bowl, combine the lemon juice, egg yolk, garlic, 
anchovies, mustard, Worcestershire, salt, pepper, 
vinegar and oil. With an immersion blender, blend 
until smooth. Add the honey and blend briefly again.

For the garnish, in a mixing bowl, combine the 
tomatoes, a small splash of vinegar and the fresh 

herbs. Toss well. Set aside.
Put the separated romaine leaves in a large bowl. 

Add 1/3 cup to 1/2 cup of the Parmesan and season 
lightly with salt and pepper. Drizzle with enough 
of the dressing to coat the leaves lightly. Toss 
thoroughly.

To serve the salad, arrange the dressed romaine 
leaves on individual large serving plates. Sprinkle 
more Parmesan over the salad. Arrange the 
croutons on the side and top them with the 
cherry tomato mixture. Add hardboiled egg for 
optional garnish. Serve immediately. Serves 4

© 2020, Wolfgang Puck Worldwide, Inc. 
Distributed by Tribune Content Agency, LLC.

tress is a common 
part of anyone’s life, 
and individuals have 

long sought natural remedies 
to alleviate it. Surveys have 
shown that Americans are 
turning to plant-based 
diets for reasons such as 
improving overall well-being 
and mood, and with good 
reason. Many fruits and 
vegetables contain specific 
wellness-boosting properties, 
with the cream of the crop 
touted as superfoods. Sweet 
cherries are certainly among 
them.

A growing number of 
studies published on the 
benefits of sweet cherry 
consumption supports these 
findings. Researchers from 
around the world, including 
the USDA, have identified 
a host of benefits including 
effects on certain types of 
cancer, cardiovascular disease, 
diabetes and even gout. 
And they’ve also uncovered 
qualities that can help boost 
stress response.

Here are four top reasons 
to reach for sweet cherries in 
times of stress:

1. MAKE STRESS EATING 
HEALTHY EATING

According to Harvard 
Medical School, persistent 
exposure to stress may result 
in the release of cortisol, a 
hormone that increases 
appetite. People under stress 
often turn to comfort foods 
that are high in fat or sugar, 
and the associated relief 
can create a feedback loop 
that leads to overeating and 
weight gain.

If stress eating is an issue, 
reach for sweet cherries. The 
American Journal of Clinical 
Nutrition of 2002 shows that 

cherries are rock stars when 
it comes to their glycemic 
index of just 22 (on a scale 
of 0 to 100, with less than 
55 considered low) and a 
glycemic load of just three 
(below 11 is low). The former 
number indicates how sugary 
a food is, while the latter 
adjusts for serving sizes. Plus, 
about 2.5g of fiber in each 
cup of sweet cherries means 
glucose is released more 
slowly, helping to stabilize 
sugar levels. Crunchy, cold 
and sweet, fresh cherries make 
an ideal snack fresh from the 
fridge or frozen.

2. TAKE THE PRESSURE 
OFF BLOOD PRESSURE
Stress can influence 

factors that contribute to 
hypertension. For instance, 
stress can encourage the 
nervous system to produce 
hormones that constrict blood 
vessels (vasoconstrictors) 
and make it more difficult 
for blood to circulate, 
causing blood pressure to 
rise and increasing risk of 
cardiovascular disease.

Eating sweet cherries has 
been associated with lower 
blood pressure, both systolic 
and diastolic measures. 

Consuming sweet cherries 
is correlated with a decrease 
in vasoconstrictors, but even 
better, the fruit increases the 
effectiveness of compounds 
that help widen blood vessels 
for easier blood flow.

3. REDUCE 
INFLAMMATION

In times of stress, the 
body will instigate a “fight or 
flight” response and produce 
stress hormones, redirecting 
resources from other 
functions. With prolonged 
stress, that continuous state 
can create an inflammatory 

response and introduce the 
potential for chronic diseases.

Research shows that the 
dark red of sweet cherries 
comes from anthocyanins, 
which have anti-
inflammatory properties that 
rival NSAIDs like ibuprofen. 
These powerful antioxidants 
have been shown in studies 
of sweet cherry consumption 
to help reduce oxidative 
stress that contributes to 
inflammation.

4. GET A GOOD 
NIGHT’S SLEEP

Stress and sleep are 
closely intertwined. When 
experiencing stress, sleep can 
be interrupted or cut short 
as anxious thoughts rise to 
the surface. At the same time, 
prolonged sleep disruption 
can increase stress, as the 
body has insufficient time to 
recharge and repair.

Sweet cherries are a 
good source of tryptophan, 
serotonin and melatonin, 
compounds that have a hand 
in regulating sleep cycles and 
contributing to feelings of 
well-being. Experts suggest 
enjoying a serving of the fruit 
about an hour before bedtime 
to benefit.

STRESS-FREE SNACKING
While sweet cherries 

are available year-round in 
various forms—dried, frozen, 
canned—there’s something 
particularly satisfying about 
fresh sweet cherries. Don’t 
let stress-induced snacking 
get the best of you! When 
the cravings call, protect your 
health and reach for a summer 
treat, like sweet cherries, that 
is both good for you and tastes 
great.  n

©2020 Brandpoint.
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Call Today 619.252.7588

•  Close in 15 Days or Less

•  No Credit Score Requirement

•  Residential & Commercial

•  Flexible Common Sense Underwriting
•  No Prepayment Penalties
•  Close when a Conventional Loan has been 
   Declined or is Taking Too Long

LOUIS STATHAKIS
619.252.7588

Louis@LouieLoans.com

LouieLoans.com DRE #01840190 • NMLS ID #282315

c

e

w

•  PRIVATE MONEY LOANS

Bridge Loans & Private MoneyBridge Loans & Private MoneyBridge Loans & Private Money

Due to Covid-19, you have Short Term Liquidity Needs 
however Banks have Tightened Lending Guidelines, you have 
Poor Credit or have Income which Can’t be Documented.

Access your home equity for cash injection to your 
business. Louie Loans offers 1st and 2nd mortgages 
based on  the amount of equity in the property.

You Receive Cash to Relieve Short Term 
Liquidity Needs. Cash is King!

PROBLEM
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RESULT
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C R O S S W O R D
PUZZLE 

P U Z Z L E answers 
created by Crosswords Ltd.

ACROSS
1 Test
6 Law degs.
9 While-__: repair shop sign 

words
14 Art critic’s phrase, literally
15 Calendar pg.
16 NBA’s Jackson et al.
18 “10” co-star
19 Send out
20 Pamplona’s municipality
22 Big stain
24 Israeli border lake
28 “Doubt it”
29 Theme park near Dallas, 

literally
30 “Conan” channel
33 Dayan of Israel
35 Giants manager 

before Bochy
37 Like non-oyster months, 

traditionally
39 Ration (out)
40 Changes one’s ways, literally
42 “The Deep” director Peter
44 Bottom line
46 Closing sequence
48 They’re often numbered
49 Bench warmers?

53 Loss of speech
55 Drive-__
56 Before, in Brest
59 Tumbles out of control, 

literally
61 “In the Bedroom” Oscar 

nominee
62 Passé
63 “Surprise Symphony” 

composer
64 Big tees
65 Matrix, e.g.

DOWN
1 Some jennies
2 Baffle
3 Prophetess
4 Longtime 

Dodger manager
5 Still
6 Whale of a guy?
7 Half of MCDX
8 Most constant
9 Kite aid
10 Cajoled
11 Whistle blower?
12 Key for Fauré?
13 “For shame!”
17 Run at the end

21 “Toy Story” dinosaur
23 Highland lid
25 Ancient Germanic invader
26 Even, in Évian
27 Valuable team member
29 Field unit
30 Byes
31 Not sharp
32 More ticked
34 Cunning
36 Still breast-feeding
38 __ orientation
41 Ignored the alarm
43 Civil war site 

since 2011: Abbr.
45 E. African land
47 Dulcimer kin
49 Crushes an altar ego?
50 Utter
51 Part of a skipping refrain
52 Like some heads
54 King anointed by Samuel
56 Sports fig.
57 U.S. govt. broadcaster
58 Acker of “Person of Interest”
60 Doo-wop syllable

© 2020 Distributed by Tribune
Content Agency, LLC.

just for fun l

Over $150,000,000 Funded  •  Outside the Box Solutions  in 15 Days or Less! TMOver $150,000,000 Funded  •  Outside the Box Solutions  in 15 Days or Less! TM

LOUIS STATHAKIS

RobertRealtySD.com

SALE
FOR

the Solutionthe Solution

4 BR 4.5 BA 3,170 ESF1006 Evergreen  •  Point Loma
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Log on to win: 100DollarGuess.com

For $100:

In 1873, name the 

game of this Point 

Loma/Coronado event.

Log on to enter the 

$100 Cash Drawing!
Historic Photo Credit: 
San Diego History Center.
Historic Photo Credit: 
San Diego History Center.
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3,170 ESF



4172 Hill
3 BR  • 3 BA • 3,298 ESF
15,400 (75 X 200) Sq Ft Lot

ROBERT ANTONIADIS
BROKER • DRE #01727428

(619) 852-8827
Robert@RobertRealtySD.com

RobertRealtySD.com

$1/2 BILLION 
Since 07’

North of

Robert’s Current Inventory Call/Text For A Private Tour

874 Harbor View Pl 
4 BR • 4 BA • 3,030 ESF

1656 Willow 
4 BR • 3.5 BA • 3,909 ESF

1207 Trieste
6 BR • 4.5 BA • 5,579 ESF

3427 Sterne St
2 BR • 2 BA • 1,000 ESF

Single Story Living (50’x100’)  5,000 Sq Ft Lot

$2,500,000

FOR SALE

FOR SALE

FOR SALEFOR SALE

FOR SALE

751 Gage 
3 BR • 2 BA • 1,624 ESF

Corner Lot  •  The Wooded Area 

615 San Gorgonio
5 BR • 6 BA • 4,314 ESF • Flat Level 

Usable 11,439’ Lot w/ Casita • 2020 Remodel

3036 Nichols St
3 BR • 2 BA • 2,329 ESF  
11,251 Sq Ft Lot Views Single Story Living

3135 Emerson
2 BR • 2 BA •1,184 ESF

5,000 Sq Ft Lot

1006 Evergreen 
4 BR • 4.5 BA • 3,170 ESF

$1,750,000

$1,295,000

$2,250,000

$995,000

$2,500,000

3238 Emerson 
5,000 Sq Ft Level Usable 

Fully Permitted View Lot

3455 Charles St
4 BR • 3 BA • 2974 ESF

The Wooded Area

$895,000

$1,995,000

$4,295,000

$2,000,000

$2,875,000

FOR SALE

FOR SALE

FOR SALE

FOR SALE

FOR SALE

FOR SALE

FOR SALE

$2,875,000

$1,750,000 $1,175,000$1,175,000 $995,000

$1,295,000 $895,000$4,295,000

$2,000,000 $1,795,000 $1,995,000


